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See the Virgin Media O2 Q2 2026 Earnings Release for definitions, reconciliations, and further information.

Virgin Media O2 rea�rms 

FY 2026 guidance

Our performance in Q2 is in line with our full year 

guidance. It reflects the continued navigation of 

a highly-competitive market backdrop, a focus 

on execution and transformation in our three 

operating areas – consumer, B2B and wholesale – 

and a relentless commitment to improving 

customer experience and building strong 

foundations for future growth. 

Lutz Schüler
CEO Virgin Media O2

Adjusted EBITDA 

£975.2m 
(-2.9%)

9 million premises now reached 

with full fibre

O2 Satellite service expanded to Apple 

iPhone and Google Pixel devices

Unveiled our new 

ESG strategy

The O2 Belfast, bringing an iconic

brand to Northern Ireland

5.5m
( -29,900 in Q2)

Consumer fixed-line 
customers 

5.4m
(-28,200 in Q2)

Consumer broadband 
connections

46.4m
(-17,800 in Q2)

Total mobile 
connections

24.4m
(-29,200 in Q2)

Contract mobile 
connections

18.8m

Homes 
serviceable

Total Service Revenue

£2,042.8m
(-3.9%)


